
DAYUM THIS
IS MY JAM 



BACKGROUND



 Dayum This Is My Jam is a
small-batch crafter of jams,

pickles, and salsas that is 100%
queer owned and operated. Their

clients have been jamming out
online and at vendor markets

since 2015 .



Andy Waller 

Queer and trans
founder of

Dayum This Is
My Jam.

They/Them



What Makes This Brand Bold?

"It’s not just yummy jams and pickles. We use our
platform to speak up and out about what we

believe in."

-ANDY, OWNER



What Makes This Product Bold?



This jam is fun, playful, and sparks
connection through its song references. 



CONSUMER
 SURVEY

TARGET 
INTERVIEW

ON-SITE 
VISIT

Research Methodologies

SECONDARY 
RESEARCH 

CLIENT 
INTERVIEW



Alana Caitlin Ellie

Bizhan Della Chris

Interviewees: Richmond Locals Ages 26-41



OBJECTIVE



Attract new customers by
engaging with the

Richmond community



-Della Hitt

"I freaking love jam, but I only buy jam
once every month or so."

Why New Consumers? 



"I don't like jam, but my roommate
does. We usually have it, but don't

buy it that often." 

-Ellie Proctor

Why New Consumers? 



"Seeing people and small businesses
engaged in the community makes
you want to support them more."

-Bizhan Khodabandeh



"Small businesses can set
themselves apart by supporting and

giving back to the community."

-Ellie Proctor



PROBLEM



People love community-driven
businesses, but don't buy jam 

 that often.



34.2% of Millennial respondents
like/love jam.

Our Survey



30% of Millennials are more likely to
shop from places that align with

their values 
MINTEL.COM



Millennials are the
most likely of any
generation to buy
subscription meal
delivery programs.

MINTEL.COM



TARGET



Richmond
Millennials



Downtown Richmond is made up of
roughly 40,000 millennials  

Infoplease.com



CONSUMER PROFILE



“Millennials are listening to music
non-stop during their commutes,
workdays, workout routines, daily
chores, and even conversations."

Digital Music News



“Millennials’ recognition of songs from
the 1960s through the 1990s is relatively

stable over this 40-year period.” 
Research Study at NYU



"Music has been important to
every generation that came before,

but millennials are particularly
enamored with it." 

Forbes



“37% percent of [millennial] listeners are
more likely to purchase from a brand that
partners with a musician that they like” 

The Harris Poll



"I listen to everything
from from Slipnot to

Leon Bridges."

Chris



"I love all music, form
hardcore rap at the gym
to Fleetwood Mac while

I'm driving!" 
Ellie



 "I really like the fact that 
 they [Dayum That’s My Jam]  

use Queen references.
Bohemian Rhapsody is one

of my favorite songs."
Caitlin



INSIGHT



Music, from any era,
resonates with

Richmond Millenials.



Tang and Biscuit 
Bingo Beer

SINGO

New York Deli
Sticky Rice
Ipanema 
Hof Garden

Karaoke
Broadberry 
The Camel 
The Canal Club
The National 
Hardywood Park Craft
Brewery
Capital Ale House 
Firehouse Theatre
Brambly Park 
House Shows 

Live Music 

Music in Richmond

Folk Festival
Reggae Festival

Festivals



In Richmond, there is a
music-related event
almost every night



STRATEGY



Show Richmond Millennials that 
 Dayum This Is My Jam embodies

Richmond's love for music.



RECAP



Objective: Attract new customers by engaging with the
Richmond community



Problem: Even people that love jam don't buy it that often



Target: Richmond Millennials



Insight: Music, from any era, resonates with Richmond

Millenials.



Strategy: Show Richmond Millennials that Dayum This Is
My Jam embodies Richmond's love for music






Campaign
Big Idea



Dayum This Is My Jam pop-ups are
a tour stop you just can’t miss.



DELIVERABLES



Brand Guidelines





















Scan to Jam
The Dayum This Is My Jam  playlist
is jam-packed with the cult classic

hits referenced on each jar 





Digital 
Gift 
Cards



WEBSITE



Key Takeaways From Interview With Andy

MOST OF ANDY'S SALES ARE MADE
IN-PERSON RATHER THAN ONLINE 






70% of consumers are supporting
local businesses by shopping online.




-MINTEL.COM



"A landing page tells your visitors specific
details about your product or service and
has a single call to action. It tailors your

marketing efforts and enables you to
capture leads to desired audiences."

-ZAPIER.COM

https://zapier.com/blog/landing-page-ideas
https://zapier.com/blog/how-to-write-a-call-to-action/


Landing Page
that showcases

the product  first
and foremost
and the story

later on  



"'Meet the Team" pages resonate because
people like to buy from real people. A "Meet

the Team" page or section is an easy,
effective way to give your business an

accessible face."
-HUBSPOT.COM



About Us
Page that
showcases

the story and
the whole

team



96% of
respondents
have NEVER

used a sliding
scale ONLINE 

Of those
respondents,
48% have no

idea what
a sliding
scale is

The sliding
scale is NOT
as effective
ONLINE as it

is IN PERSON 



Removal of
sliding scale
from Dayum

Jam shop 



"Adding a blog to your website can
improve customer relationships, help
with Search Engine Optimization, and

increase both website traffic and sales." 
-MCWILLIAMS MARKETING.COM



Blog page for
personal

anecdotes and
updates on
events, and

partnerships 





Experiential 







Story Posts During the Event





Merch



Total Cost (Budget $1,00) 
Punchcards: $26 x 500 



Hole puncher: $3.95 x 1  



Jar Labels: $39 x 1000



T-shirts: $550 x 25 



Wix-Website: $200 a year



Total: $818.95









We Are (ALL) 
The Champions.




